FBITBINTAUAIDESTE Jaseninasanisdnauladanlsusnishazdinanawuiluy

AsnavINgEvesanItunIsw g wkulne -3u Tsanenuna

W Inendeudilva
o v o g )
vaguseius gy iula
NANgAS UIMIgINaUMgR (USN55I7R)
91915871U3n¥" HYI8AIERNII9158 7990595 F89ETenA
91315871U3nw5w 91397158 As.nsua lweain
UNANED

[y

a oo s A = v v ¢ o a A
N13998U jmﬂﬂigﬁﬂﬂLW'e]ﬂﬂcl‘_‘}’]{]"\]g\]EQWUUigﬂqﬂiﬁqamiLLagﬂﬂﬁ]EJV’;I?:Uﬂ']WUﬁﬂ']iW

9

darasionuANAvelTUINIG TDLAaLIMITAIIAMAINAITUSATIaa I TUATLANE

aa

wulne-3u IsaneuiaumInerdeusiiirals nsAne sz i udsiTeideUsua Tneiu

o

T9ya1nNa Ui 198196 LAl uTN15311IW 400 AN F1835NTFuReE UYL DY

Y 9

v a

Tduvvaeunudupiesdiolunmsiiusiunudeya Jnzideyadeadfdmssan laun
ANUD Sevay Aedey ward nlsauuLIAIs Y LagalMdseyuuld un n1sveaauand

MTAATIZVANUUUTUTIUNIGL LaEMIIATILINTARNDENYIARL

LY Y a 1

HaN153eNUIT Uadedrudssunsemansiidwaseninusinavedlduiniseened

1
v o w =

WedAyngadiansgeiu 0.05 lawn ondnwazsnels dautadenunimuinisiisviwaseay

o w [y

fndvesglivsnisednaddedrdymiadinnsgau 0.01 lagaunsaesuiednsnaniis sy
v av vy Y a Aaa a ' U A °o v a a

Andleseas 80.20 Yadunnn1nusNNIBvanaden U NALI8Im AT UBNSNAIINUIN
Tudes léud nsmevauesnufein1sveensuu3nis Audususssuvenisuinig
anudilanaginueniulanngunsuuing warauuntenelinngdald Tuvae AdunsTi
AN uLNRusuUINslifiansnareaudnaegeldedidgnieada nnan1s3de
an1unsunmdunulng-FuarslinnudAgdunsiaRuaInuINIsiagRnIza1ung
ABUAUBIAIINABINITVRINHITUUT NS wWag TAMILA LN NS N7 imungauiungy

AR P TR R TR Al Tt oK Ta(Y

AENARY: ANUANEA, AUNIMUINTS, §ITUTNT, aandunisunndunulng-3u lsame1uia

v

UPINYIAULUNIMA



Independent Study Title Factors Affecting Satisfaction Behavior and Interest in
Returning to Use Service at Institute of Thai-Chinese
Traditional Medicine Mae Fah Laung University Hospital

Author Suthin Thanchai

Degree Master of Business Administration (Business

Administration)

Advisor Assistant Professor Chatrudee Jongsureyapart, Ph. D.
Co-Advisor Pornpimol Chaisanit, Ph. D.
ABSTRACT

This research aimed to study demographic factors and service quality factors
affecting customer loyalty and to propose guidelines for service quality development
at the Thai-Chinese Traditional Medicine Mae Fah Luang University Hospital. The study
employed quantitative research methodology, collecting data from a sample of 400
service users through accidental sampling. Questionnaires were used as the data
collection instrument. The data were analyzed using descriptive statistics including
frequency, percentage, mean, and standard deviation, and inferential statistics
including t-test,-one-way ANOVA, and multiple regression analysis.

The results showed that demographic factors significantly affecting customer
loyalty at the 0.05 level were occupation and income. Service quality factors
significantly. influenced customer loyalty at the 0.01 level, explaining 80.20 percent of
the variance in loyalty. Service quality factors influencing loyalty, in order of influence
from greatest to least, were responsiveness to service users’ needs, tangibility of
service, empathy toward service users, and reliability. Meanwhile, assurance provided
to service users did not significantly influence loyalty. Based on these findings, the
Thai-Chinese Medical Institute should pricritize improving service quality, especially in
terms of responsiveness to service users’ needs, and develop treatment packages

appropriate for service users with different occupations and income levels.
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