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ABSTRACT

This research aims to examine the factors influencing the purchase of non-
performing assets (NPA) through online auctions conducted by the Government
Housing Bank (GHB), as well as to study user attitudes toward the GHB ALL HOME
application. The study employs a quantitative research methodology using a survey
research design. Data were collected via questionnaires from a sample of 400
individuals who had previously purchased NPAs through the bank’s online platform.
Descriptive statistics and multiple regression analysis were used to analyze the data.

The results revealed that most respondents were male, aged 41-50, married,
self-employed or business owners, with an average monthly income of 25,001-35,000 baht.
The majority emphasized location-related factors, particularly safety, housing type, and
convenience of travel, as important in their purchasing decisions.

Analysis of the 4C marketing model (Customer, Cost, Convenience, Cornmunication)
showed that all four factors significantly influenced purchase decisions, with Convenience
and Communication having the greatest impact. Regarding the use of the GHB ALL HOME
application, users expressed a generally positive attitude, noting that the app provides
diverse information; is easy to use, and features effective promotional campaigns.

These findings offer valuable insights for the bank to enhance its marketing
strategies and further develop the application, thereby improving the efficiency of

online NPA sales in the future.

Keywords: Non-Performing Asset, Online Auction, GHB All Home



	03 Approval page.pdf (p.3)
	05 Abs.pdf (p.5-6)
	07 Ch1.pdf (p.11-15)
	08 Ch2 edited.pdf (p.16-26)
	11 Ch5.pdf (p.51-60)
	12 Ref.pdf (p.61-63)

