A

d‘ a a J = Y a 1 aa ~ [
BOLIDIINYTIUNUD f"l'ﬂllW\TW’fJGlilsU’f)\iﬁ']_l3Iﬂﬂ@@ll@]ﬂ?ﬂllLﬁENGIfL!IG]fQﬂ‘V]"IL!ﬂTVﬁi

Mamdanasialn
d‘ Y A o A
LGN FYINT WNTNUUA
1Y a a o a o a A J o

nangas UVINITHINIUNIUUNG (ﬂ']ﬁTlﬂfﬂiTﬁﬂﬁ@ﬂﬁLLﬁ%“ﬁWWﬁTﬂ!“ﬁu)

¢a Ao oA v @ ¢
91%1§ﬂ‘nlﬁﬂ‘ﬂ1 AT. QUNAIN WIN1AYINY

o 1
Unaago

A A dy 1

@ @ ] ] X
Ta91iu msuvesiealanaielmifmuiuediesiaiEi Fanmsniudeany

9 Y a = o o & A A Y a Y
@]@\‘]ﬂ’]iﬂl@\‘]E‘UﬁIﬂﬂllﬂ')’]llﬁ']ﬂmulﬂu@fJ'N'(’J\ileJGlﬁlﬂﬂﬂ'J'luﬁ'lll']ﬁﬂﬁluﬂ']ﬁlml\isllu@a@ﬂ

g‘/ 1 9o A = % Y d‘o Y Y = A Y Aa =
“VI\?I“I?Q“]J“V]']U Pj")%ﬂ!,a@ﬂﬁﬂ‘l&ﬂWﬂWaVlllﬁﬂ'ﬂ%1Wu181UW1Qﬂ1ﬂﬁﬂﬂlu1ﬂﬁlﬁﬂJ L’L!f]\ﬁ]WﬂIﬂ‘UiIﬂﬂiJ

Y
aAav A

a a A A 3 = = = [
‘Wi]glﬂiillﬂ13ﬂ31ﬂﬂﬂlﬂaﬂullﬂa\‘]vtﬂ ﬂTi’J%fJu!‘]Juﬂ’l3ﬁﬂ‘kﬂﬂ\iﬂ’ﬂlllﬁﬂ\?ﬂ’lﬂﬂ’liﬁﬂg"ll@\?

a = 4” @ 9 A Y 9y = ] 1R a o dy I a o
‘UiiﬂﬂLLﬁ$ﬂ11NWQW@1%1Hﬂ1i%’@WﬂWﬁ"luﬁﬂﬂ‘ﬁNﬂWﬂaﬂﬁNfJalﬁiJG]S\‘NWH'JEDEJHHJH\HH'J%EJ

o

) &

a 9 Av A =Y d’ o a o U % ] A Y Aa d'
FENYNLUN Iﬂﬁlﬂﬁi“ﬁgﬂlm'ﬂfﬂi’)%Ell“lf\‘]“lJﬁﬂJWﬂlLWﬂﬂ1ﬂW]’t’JUﬂﬁ’J%ﬂ ﬂquﬂ’)@ﬁlNﬂ@@U‘iIﬂﬂﬂ
X o Yy Ay ¥y oA o 1o < 9 v aadq 9
Lﬂﬂcﬁ@WﬂWﬁuliJﬁﬂﬂﬂNﬂ1ﬂﬁﬂﬁiJ811’?%%1’”’3’” 400 AU !ﬂUm@NﬁﬁTﬂﬂi‘]ﬂlUUﬁﬂUﬂ1M ﬁa@m%
a d Y Y oY 1 = = a L4 1 1
amiwmlmgallmm A1IDYNS AURNAY LLINLIIAIITUD ﬂTi’JLﬂ315ﬁﬂ’)WﬁJLL@]ﬂ@]NIﬂﬂﬂTﬂ'ﬂﬂ1
~ = a 4 J = 1 Y a =
N anuulsisrumafen wagnsnsizrednlseney HanISANEINDLI Q‘Uiiﬂﬂilﬂ’ﬂll
=3 Y ~ v 9 a Y @ v
WQW@i%H@EJV]?jﬂcluﬂiﬁ]ﬂﬂ"l‘LlﬂﬁN“L!ﬂi%ﬂ’f)U@l’Jﬂ ANVN VI TNVDITIAMAZNITTUYTE AU
Aa AaAA a v Y F) ) a ~
gUANUNY Lazifaven1unaIlseneUNIeTLezIa1INS I TLNULATANNELAINTLIIVDIN
o v A g 4 ) Y a A Y a T
VAT ﬂi]i]fll,ﬂa”lulﬂuﬂ’J”IiJLﬁEJQi]WﬂﬂWii‘Ugﬂlﬂﬂﬁjﬂiiﬂﬂiuﬂ”ﬁmﬂﬂi‘vﬂ5ﬂ1§1’ﬁ\1ﬂ1ﬂﬁﬂ
Y] (] [ 1 Y a k) ' @ = = A
ﬁuaiwmmzaﬂymzmuuﬂﬂamamuﬂﬂﬂ"lmﬂmq ADTUNIN TEAUNITANH LLALDIBTNN

VW A = A o YN Y Y (A 9 ' VW
LL@ﬂﬁNﬂuﬂ%Nﬂ'ﬂﬂJWQW@iiﬂufﬂi“b'ﬂWﬂNﬂllll‘ﬂ‘ﬁNﬂT]JaﬂﬁllfJGl‘VillLMﬂ@Nﬂu

Y

o o w ' Y Y = o ' =3 A A [
a1an i;llu:I%Qﬂ‘ﬂWH/ﬁNﬂWﬂﬁﬂﬁiJElclﬁﬂJ/ﬂ'NiJWQWchl‘ﬂ/ﬂ'NiJ!ﬁEN/ﬂ’JUJLETEN%']ﬂﬂﬁ'TUi

U

4)



Thesis Title Consumer Satisfaction Towards Risk Dimensions in Food Supply Chain

Modern Trade
Author Chayakorn Putakamnerd
Degree Master of Business Administration (Logistics and Supply Chain Management)
Advisor Dr. Phoommhiphat Mingmalairaks

ABSTRACT

Nowadays, the modern trade expansion has been growing continuously, knowing satisfaction
of the superior consumer is vital importance to achieve competiveness along the supply chain. This
research study about fresh vegetables and fruits and consumer risks perception with consumer
satisfaction in fresh vegetables and fruits retail in modern trade store due to the changes in consumers
behavior. This is an exploratory research, the samples in this research consist of 400 consumers who
purchase fresh vegetables and fruits in modern trade store. Data collections of this research were from
questionnaires. Percentage, mean, standard deviation, frequency, Independence t-test, F-test (One-Way
Analysis of Variance), Chi square and factor analysis were used for statistical analysis in this research.
The results of this study showed the that consumer perceived minimum (lowest) satisfaction in
financial factor on appropriate price and refund guaranteed, and time factor on time to wait for
payment and parking lot.These two factors were determined as high risk perception on choosing
modern trade store by consumers.Differences of consumers on demographic information based on age,
marital status, education and career, which led to different satisfaction level on purchasing offresh

vegetables in retail and fruits in modern trade retail stores.
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