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ABSTRACT

E-Commerce Marketing for local products is not quite easily operated. It is
because the websites uploaded on the internet are needed to be developed and
designed for being found by search engine technique which is known widely as
Search Engine Optimization (SEO). It might cause difficulty in web searching without
SEO technique except that the web site owners have Pay Per Click service or buy
advertising. However, these two methods cause a lot of monthly pay. This thesis thus
proposes the technique for web site access. The users or owners do not have to
develop or use any techniques. They have just input the data of products and services
on website, after that the web site will automatically revise its keywords to be found
easily by search engine. Our experiment has been carried out with a web site for local
product named, Lamduan Fabric. The website is at http://www.nanfabric.com. The
result shows that the search engine could perform very well and give a satisfaction
score at 85%

Keywords: Search engine optimization (SEO)/PageRank/Internet marketing
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CHAPTER 1

INTRODUCTION

1.1 Principle and Motivation

Currently, the Internet is very important for business because it provides the
easy way of communication both within the company and between the companies.
This also helps saving time and the companies’ budget. Moreover, most companies
use the Internet as a channel for selling products or services offered. Selling products
through the Internet enables the company to sell quickly for the products and services
are being seen worldwide. Electronics commerce, Nick, is considered as a channel for
selling products in the preparation of an effective one channel. Besides, it can be
regarded as an important distribution channel because of the ease of service and
management. Following the easy-to-follow instructions, customers or buyers can
easily browse and purchase the products as needed.

Small Medium Large (SML) business is considered as another important
channel of distribution. However, the lack of web site for selling products or services
in this business results in poor sales. It is considered that most of a large number of
today's web sites are not successful as they should be, because they have not been
accessed by people. Moreover, most entrepreneurs do not have knowledge of Search
Engine Optimization (SEO). So, they do not see that it could help their businesses to
gain more profits.

Therefore, this research offers a way to make e-commerce web sites of
companies and agencies to be easily found by the search engine, that is, Google.com.
The web site owner does not need to be knowledgeable in this technique at all. The
web site owner needs only publishing the information of the products and services to
the website. The proposed system will manage and customize the site to be easily
found by the search engine automatically using SEO.



2

1.2 Objectives

The purpose of this thesis is to design and develop the way to help finding
E-Commerce website easily by Search Engine (Google.com), where users do not need
to have knowledge of SEO (Search Engine Optimization), because it is processed by
the system. Besides, another aim of the research is to manage the site to have more
chance to be discovered. Most importantly, the definition of the top-ranked web sites
is any web sites that are in the first two pages of searching results, which normally
shows 10 web sites per page, in this research. This means that the web site in query
sequence should be listed within the 20th rank or within the first 2 pages in the
searching results.

1.3 Scopes

The proposed system will cover craft and text in Thai. In this study,
researchers focus on traditional fabric products from Nan province. Nan is now
regarded as the country's major tourist attraction. The products are made and sell at
Lamduan fabric store, Amphor Pua, Nan province. The store is said to be the native
Amphor Pua style fabric store.



CHAPTER 2

LITERATURE REVIEW

This chapter reviews the research in related to the search engine optimization
using structured keywords for Thai e-commerce.

2.1 Related Work

Normally, after the web site is created and published to the internet, the web
site owners will upload the information of their products or services and customize
the layout of their web sites in order to be user-friendly web sites. For example, the
layout should be easy for their customers to browse their products and the buying
method or shopping cart system, should be easy to follow. More importantly, their
web sites should be in a high ranking site to be known to internet society in order to
have more chances to increase their sales. The ranking is the output of the search from
search engine. It means that there are so many people looking for these web sites
because they think these web sites contain the information they need. Therefore, every
e-commerce web site wants to be in a high ranking, that is, to be in a first 2 pages of
the searching results or be in one of the 20 top web sites from the search. This thesis
proposes a method to improve the ranking of the web site based on SEO. There are
usually two approaches to improve the ranking. The first approach is to advertise the
web site by advertising at well-known web sites or pay for people who visit your site
via advertisement, Pay-per Click (PPC). The second approach is to use search engine
optimization technique to increase possibility of visits of the web site by telling the
search engine to rank the web site into its top rank list.

2.1.1 Reviews on SEO Design Strategy
This section describes the details of the structured keyword for Thai

E-commerce system.
A web search engine has been designed purposely to search for information on

the World Wide Web, and the search results are presented in a list of results
commonly called hits (Liu et al., 2007). Search engines generally utilize a particular
set of criteria and algorithms that ranks the search results. Consequently, most web
sites have been designed to be easily found by the search engine so that the sites may
be listed in the high rank, increasing the possibility of visits from customers. For
instance, Google search optimization, which is the most popular search engine, has
been recommended as a part of marketing strategy (Yunfeng, 2010).



Figure 2.1 A Pie Graph of Share of Searches in the Year 2010.

Figure 2.1 shows the pie graph of share of searches in the year 2010. It is seen
in Figure 2.1 that Google search engine has the largest market share of 65% followed
by Yahoo search engine, having the market share of 18%. Consequently, the SEO
strategy for web sites is relatively significant as reflected from the market share in
Figure 2.1 This section summarizes some basic SEO strategies.

First, the page title and keyword optimizations should be concerned as a
primary SEO strategy. Generally, the page title, which is often taken as the first line
of search results, has the highest priority in search engines. Accordingly, the page title
should be concise, eye-catching, and accurately summed contents. In addition, the
optimization of appropriate keywords is also another important process in SEO
strategy that leads the web sites to be in the high-rank (Enge, Spencer, Fishkin &
Stricchiola, 2009). Typically, higher keyword density, which is the ratio between
keywords number and webpage words number, results in the closer relevance between
the webpage and the keywords meaning the more forward position the page ranked in
the search results. Consequently, the web sites should contain keywords as much as
possible with an awareness of excessive keywords that may lead risks of registration
cancellation (Ledford, 2007; Su, Hu, Kuzmanovic & Koh 2010).

Second, the SEO-friendly web site development is one of the important SEO
design strategy. The significant number of communications and planning should
primarily be considered in the architecture of SEO-friendly web sites. Such
communications and planning include the condition that a search engine finds the
sites and the large number of ways in which a web site can be combined together.
Furthermore, the content should be indexable in HTML text form. Images, Flash files,
Java applets, and other non-text contents are virtually invisible to search engine
spiders despite advances in crawling technology (Wu, Chang, Hsu & Lin 2007).
Although the simple method to ensure that words and phrases are visible to search
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engines is to place the content in the HTML text on the page, more advanced methods
have been available for greater demand of formatting or visual display styles (Zhao,
Lu & Duan, 2009). For example, images in GIF, JPEG, or PNG formats can be
assigned all attributes in HTML, providing search engines with a text description of
the visual content. Likewise, images can be shown to visitors as replacements for text
by using CSS styles, via a technique called CSS image replacement.

Last, spiderable link structures and site maps should be designed
correspondingly to the web sites. The spiderable link structure is an algorithm that the
search engine employs for collecting the data from web sites, and consequently web
site developers should build a link structure that the spiders can crawl easily (Cui &
Hu, 2011; Feridun & Tanner, 2010). The site maps or the structure of all pages in the
web site should be designed systematically and can be found easily by the search
engine. Nowadays, Google, Yahoo!, and Microsoft all support a protocol known as
XML Sitemaps (Liu et al., 2007). Google has firstly announced the XML Sitemaps in
the year 2005, and subsequently Yahoo! and Microsoft agreed to support the protocol
in the following year, 2006. The use of XML Sitemaps protocol supply the search
engines with a list of all the expected URLs for the search engine to crawl and index
(Li-Hsing, 2010). Figure 2.2 shows the samples of XML Sitemaps obtained from
Google.com, illustrating the XML structure.

Figure 2.2 Samples of XML Sitemap Obtained from Google.com

The internet marketing of motel web site in Taiwan developed by using Search
Engine Marketing (SEM). AWstates is a free software for bandwidth analysis after
developing and publishing to host which is not on the top site, so web site
administrator needs to realize the detail of HTML and uses the technique SEO
strategies (Joshi & Motwani, 2007; Young & Hsu, 2009) as following:

To modify HTML pages, it should input short description page by page. It is
because HTML development must be done in all pages of web site

To add a note for a picture (ALT) : for the detail of web pages of the motel, it
should explain and give a detail of facility and show images for attracting the
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customer attention. The method is to add ALT keyword in the picture and main
purpose providing information to searching robot (Wu, 2011).

But, for Thai e-commerce to be found, the important factors to be considered
in choosing search engine consist of three factors, namely, Meta Keyword, Meta
Descriptions, and Meta Title. The three Meta can improve ranking to top site because
it can be tested by choosing one or two meta that the result of ranking is not found in
search engine or found in more than pages 50 (10 web site per page).

2.2 Proposed Method

This thesis applies the manual Search Engine Optimization (SEO) to the
e-commerce web site. The SEO system was developed by using ASP.NET 4.0 with a
Microsoft SQL Server 2005 or higher.

This work has improved and managed the structure keywords of products in
each page. It should be noted that the product management is the most important part
in SEO strategy designs. Details of proposed system are later discussed in Chapter 3.



CHAPTER 3

METHODOLOGY

This thesis consists of three main phases: the review on SEO (Search Engine
Optimization) design strategy phase, system framework phase, and ranking
evaluations phase. The more details are in the following subsections.

3.1 System Framework

This section describes details of web implementation and system requirements
of SEO for Thai E-Commerce

3.1.1 Web Structure Design
The development of the SEO system has been accomplished based on the

software open source e-commerce solution name “nopCommerce” that contains both
catalog frontend and administration tool backend. This “nopCommerce” is a fully
customizable shopping cart, which is relatively stable and highly usable. For this
method we need to design the structure for friendly searching to the search engine.
But we have to have source code for the e-commerce system and knowledge of the
search engine behaviors first.

The design of web site ensures that web site will have high-quality, correct
structure, and clear keyword. Therefore, adhering to webpage design of web standards
is the basic of SEO.



8

Figure 3.1 A Diagram of Research Methodology

This work has improved and managed the structure keywords of products in each
page. It should be noted that the product management is the most important part in
SEO strategy designs. The details of each process are explained as follows:

3.1.1.1 SEO Behaviors Analysis
This research gets result of ranking from Google search engine

(http://www.google.co.th), so before implementing this system we should learn about
rule from the Google website on how to make the website be friendly with search
engine (http://support.google.com/webmasters/?hl=en). If the developer wants to
show data from the database after querying the data, the HTML tag Google
webmaster tools will explain how to design format to show content in the website.
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Figure 3.2 A Detail for Webmaster for Google SEO

3.1.1.2 Web Structure Designs
Normally website can develop from many language (ASP.NET, PHP,

JAVA, etc.) which the structure that developer can develop and ignore the format and
structure. After spider goes to that website and gets result of keyword for ranking
search engine, web site normally was not shown in first page. However, if the
developer applies web structure after spider gets the result of keyword, that result will
improve ranking in the search engine:

1. HTML title: the most important keyword must be put in the first
place of Title because the TITLE of the webpage will be present in the search result
page. The title should tell about fabric or keyword referring to website’s name or
product group.
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Figure 3.3 Define a Title for HTML Document

1) Add title text (H1): the title text in the HTML language is from H1
to H6 increasing to the top level of search engine.

Figure 3.4 Define a H1 to H6 for HTML Document
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2) Description of product: there are interesting 100-150 words
about details of product put to the title section, and another section will have details of
the product for the information.

3.1.1.3 E-Commerce Web Development
This research implements e-commerce web site from “nopCommerce”

which is a fully customizable shopping cart. It is stable and highly usable.
“nopCommerce” is an open source e-commerce solution that is based on ASP.NET
4.0 and MS SQL 2005 (or higher) backend database. Our easy-to-use shopping cart
solution is uniquely suited for merchants that have outgrown existing systems, and
may be hosted with your current web hosting or our hosting partners. It has
everything you need to get started in selling physical and digital goods over the
internet.

This website implements part of the show content and detail of product by
using function to separate keyword from the detail data and other TAG of HTML
code.

3.1.1.4 Domain Registration and Publication
After testing that website from the local computer, researcher will register

domain and web hosting to publish that website in the Internet. For this website,
researcher registers domain name (http://www.nanfabric.com) and add domain to the
Google which does not know the website. So, it is needed to own a site, register
domain name, and verify the website before showing the user certain information
about it or enable the user to use the tools. Verification does not affect PageRank or
your site's performance in Google's search results. Steps to do are as follow:

1. Ensure that you have added your site to your Google Webmaster
Tools account.

2. On the Webmaster Tools Home page, click Verify this site next to
the site you want.

3. In the Verification method drop-down list, select Meta tag (if it is
not already selected).

4. Copy the meta tag that appears on the page.
5. In Google Sites, open the site you want to verify.
6. In the top right corner, click More actions, and then click Manage

site.
7. In the left-hand column, under Site settings, click General.
8. In the Google Webmaster Tools verification box, paste the meta tag

you copied from Webmaster Tools, and click Save changes.
9. Go back to Webmaster Tools verification page, and click Verify.



12

Figure 3.5 A Detail of Adding Website to Google

3.1.1.5 Test Process
If everything completes, the developer should transfer the website to user

and admin in order to test that website, check user-friendly, and check bug of website.
3.1.1.6 Evaluation
After adding URL to the Google website, Google spider will spend 2-3

days to explore and learn the keyword of the website and compare ranking of
keyword with another website. If the ranking result of the website is not within pages
2, developer should check the function of website and optimize it again until it gets to
the satisfying result. This method needs to do about 2-3 times.

3.2 Web Implementation

This section describes details of web implementation and system requirements
of a Search Engine Optimization using structure keyword for Thai E-Commerce.

This research uses open source “nopCommerce” to test and implement the
web site. The researcher is interested in how to put the catchy keywords to the true
location before input the entire product to requested field. All data should be saved to
the database after that. If product shows data function, keyword will process data
from database and input to the “title” and “meta” which split keyword from
description in the database.
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3.2.1 Development Procedure
The researcher uses .Net technology (C#) to implement the website. The

E-commerce system causes software flexible and easy to do. The researcher designs
function for dividing and splitting the keyword of all products in the database.

Figure 3.1 shows the diagram of SEO design methodology, involving two
major procedures. For the first design and development procedure, SEO Behaviors
analysis was initially made. The analysis considered the methods that search engines
access the web sites and collect phases or keywords. Moreover, the analysis also
considered SEO-Friendly Website by studying the appropriate words to be appeared
in website as well as the appropriate web structures. Subsequently, the web structure
was carefully designed so that the revision of web structure can be achieved easily in
the future. Finally, the designed website was further developed, particularly for
E-commerce purposes through the use of Microsoft Visual Studio 2010 Professional
Edition and Microsoft SQL Server 2008.

For the second test procedure, the web site was initially processed for domain
registration and publication. The registered domain name is “www.nanfabric.com”.
This web site was then uploaded so that the spider function of search engines can
access and the rank can be seen from the search result lists. After uploading for one
week, the rank of the registered website was checked from www.google.com. Finally,
the evaluation of ranking was made. The website was expected to be appeared in high
rank of top-ten. Otherwise, the revisions of keyword optimizations will be repeatedly
performed.

Figure 3.6 A Part of Development Code
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Figure 3.7 A Function Spit Keyword

3.2.2 System Requirements
This thesis proposes the minimum requirements for both hardware and

software as follows:
1.  Hardware

1) Processor: Processor type: Pentium III-compatible processor or
faster

Processor speed: Minimum: 1.0 GHz
Recommended: 2.0 GHz or faster

2)  Ram: Minimum: 512 MB
Recommended: 2.048 GB or more
Maximum: Operating system maximum
Maximum: Operating system maximum.

3)  Hard disk: 60 GB.
4) Network: Ethernet 10/100 or 10/100/100.
5) Drive: A CD or DVD drive, as appropriate, required for installation

from disc.
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6) Display: VGA or higher resolution: at least 1,024x768 pixel
resolution.

7) Other Devices: Keyboard and mouse or compatible device.
2.  Software

1)  Microsoft windows 7 Ultimate (64 bit).
2) Microsoft Visual Studio .Net 2010 Professional Edition Service

Pack 1 for developing and implement a web application.
3) Microsoft SQL Server 2008 Developer Edition Service Pack 3 for

managing, developing and monitoring the database.
4) Internet Information Service (IIS) 7.0 for the web server.
5) ASP.NET 4.0 (MVC 3.0) for runtime Microsoft .net framework.
6) Microsoft Internet Explorer 9 for test website.



CHAPTER 4

RESULT AND DISCUSSION

This chapter illustrates the details of an experiment and its results. Each step
presents the details of the design of creating the system and the outcome.

4.1 Experiment Detail

As mentioned earlier, the ranking evaluations are performed in website
“www.google.com”, the most popular search engine, having the largest market share
of 65%. The website “www.nanfabric.com” is registered to Google search engine by
adding the URL to Google at http://www.google.com/addurl/?continue=/addurl.
Figure 4.3 and Figure 4.4 shows the search evaluation using two keywords “
น่าน” and “ผา้น่าน”. Note that these Thai keywords, i.e. “ ” and “ผา้น่าน”, mean
“Nan Local Fabric” and “Nan Fabric”, respectively.

Figure 4.1 A Main Page of Website
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Figure 4.2 Back End of Website

Figure 4.3 The Evaluation Method in Google Search Engine Using Keywords;
“ ”.



18

Figure 4.4 The Evaluation Method in Google Search Engine Using Keywords;
“ผา้น่าน”.

It is seen in Figure 4.3 and Figure 4.4 that both keywords offer in the website
are shown in the third rank, satisfying the expected rank in top-ten level.

4.2 Experimental Results

4.2.1 The result shown in Table 4.1 shows the numbers of visitors in 8 weeks.
It reveals that numbers of visitors has been increasing significantly. This increasing
rate has shown the effectiveness of SEO system as the website appears in a very top
rank, attracting the visitors to click and visit the website.

Table 4.1 Result of Rank from Google Search Engine Fabric Store

Weeks Ranks Revisions of web Structure and Keywords
1 83 Revised
2 65 Revised
3 50 Revised
4 20 Revised
5 5 Revised
6 4 Revised
7 3 Satisfied
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Table 4.1 (Continues)

Weeks Ranks Revisions of web Structure and Keywords
8 3 Satisfied

Table 4.1 shows the ranking in 8 weeks. It can be seen that the number of rank
is relatively low within the first four weeks due to inappropriate web structure and
keywords.  After many revisions in four weeks, the ranking increases to the fifth-rank,
and finally to the third-rank, which satisfy the expected rank and corresponding to the
number of visits.

Table 4.2 Comparison of Computed Weight With and Without Function Fabric Store

System With Function System Without Function
Accuracy 85.00 % 40.00 %

4.2.2 The result shown in Table 4.3 shows the numbers of visitors in 8 weeks.
with computer product, the ranking not increase. That result use same SEO strategies

Table 4.3 Result of Rank from Google Search Engine Computer Store

Weeks Ranks
1 218
2 215
3 192
4 184
5 161
6 165
7 165
8 162

Table 4.3 Shows the ranking in 8 weeks. It can be seen that the number of rank
is relatively low.
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Table 4.4 Comparison of Computed Weight With and Without Function for
Computer store.

System With Function System Without Function
Accuracy 40.00 % 30.00 %
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CHAPTER 5  

CONCLUSION 

5.1 Conclusion  

 Nowadays, the development of SEO in Thailand has generally been achieved 

commercially through manual customizations in two processes: the website is early 

developed and subsequently transferred to SEO developing companies for further 

customizations, which are expensive, time-consuming, and has low level of security. 

This paper has considered SEO as an Internet marketing strategy and initiated the 

incorporation of SEO in websites of one process during development and design 

procedures. This paper has presented the application of SEO system to Thai              

E-commerce by using structured keywords. The proposed SEO system was designed 

and integrated into the website during the development and design processes through 

open source codes. The new website named “www.nanfabric.com” has been 

developed for research purposes, and investigated for ranking improvement within 

eight weeks. The results showed that this website has been found in the third rank by 

Google search engine. This work has offered a potential alternative to low-cost and 

simple application of SEO in the development and design processes for Thai             

E-commerce industries. 

 In this research, the structure of the web site was not only designed to comply 

with Web 2.0 standard, but it was also designed to be compatible with Google Master 

Tools. These tools are used to configure how the contents and keywords should be 

embedded into the web site. The better keyword embedding strategy is the easier the 

web site is founded by the search engine. This will result in high web site ranked by 

the search engine. For example, the optimal size of image, without reducing the 

resolution, should be predefined before publishing any images on a web site. The 

images can be manipulated to the optimal size by using software such as Adobe 

Photoshop CS, Adobe ImageReady CS, AcdSee, SnagIt Editor, and etc. before being 

published to the web site. The web site would be more user-friendly and effective if it 

has an automatic image manipulation feature so that the user does not have to manage 

the size of image himself. The last important structure of the web site in this research 

is Meta Information. The Meta Information consists of Meta tag, Meta keyword, and 

Meta Description. The limited size of Meta Information is extracted from product 

descriptions by the proposed system. In this research, the size of Meta Information is 

limited to 700 words in total which comprises of 100 words of Meta Tag, 200 words 

of Meta Keyword, and 400 words of Meta Description. By doing this, the ranking of 

the web site will be improved since the search engine can find the important 

information faster. As a result, the experimental web site was listed in 20-top rank, 
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normally in 10 top rank. The high ranked web site will get more interest from internet 

surfers and perhaps affect to the growth of sales of its products. 

5.2 Future Work and Suggestion 

 This research focuses on structure and keyword location in HTML tag and 

next generation HTML5 system which is needed to change. In the future, a method of  

ranking the Google search engine might be changed,  so developer should change or 

adjust themselves to match with website using  SEO technique and new technology. 

As a space in Thai language is not similar to English language, the spider or crawler 

searches keep keyword in the website differently. Thus, developer needs to try many 

ways and techniques to get a good rank and result on the web site. 

 Since this research is implemented using open source software, it is better if 

new development can encourage the developer to create and design database, 

function, and new SEO feature for Thai only. So, if Google search engine changes 

rule to get the result of web site, the developer can adapt and apply to new rules 

quickly and easily. To clarify, Google changes rule if the website in the first page of 

web site rank with the Google is down; therefore, if the developer can change banner 

quickly, the result of rank can be improved effectively.   
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APPENDIX A

EXAMPLES OF THAI E-COMMERCE WEBSITE

A.1 Main Page

Figure A1 Example of Main Page.
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A.2 Product detail

Figure A2 Example of Product Detail.
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A.3 Summary of order

Figure A3 Example of Summary of Order.
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A.4 Back End Website

Figure A4 Example of Back End Website.
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A.5 Product Configuration

Figure A5 Example of Product Configuration.
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A.6 Customer Configuration

Figure A6 Example of Customer Configuration.
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A.7 Google analytic Configuration

Figure A7 Example of Google Analytic Configuration.
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A.8 Security Configuration

Figure A8 Example of Security Configuration.

A.9 Categories Management

Figure A9 Example of Categories Management.
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A.10 Categories Management

Figure A10 Example of Categories Management.
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A.11 Add New Categories

Figure A11 Example of Add New Categories.
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A.12 Products Management

Figure A12 Example of Products Management.
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A.13 Add New Products

Figure A13 Example of Add New Product.
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A.14 Poll Management

Figure A14 Example of Poll Management.

A.15 Add a New Poll

Figure A15 Example of Add a New Poll.
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A.16 News Management

Figure A16 Example of News Management.

A.17 Add a News

Figure A17 Example of Add a News.
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A.18 Templates Management

Figure A18 Example of Templates Management.

A.19 Add A New Product Template

Figure A19 Example of Add a New Product Template.
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A.20 Localization Management

Figure A20 Example of Localization Management.
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APPENDIX B

RESULT OF GOOGLE SEARCH ENGINE

B.1 Default page Google

Figure B1 Default Page Google Search Engine.
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B.2 Add URL to Google

Figure B2 Display Add URL to Google.
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B.3 Result of Google search engine

Figure B3 Result of Google Search Engine.
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B.4 Main page Google Analytics

Figure B4 Detail Main Page Google Analytic.



47

B.5 Result visits website October, 2010.

Figure B5 Detail of Visit Website from Google Analytic October, 2010.
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B.6 Result visits website November, 2010.

Figure B6 Detail of Visit Website from Google Analytic November, 2010.
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B.7 Result visits website December, 2010.

Figure B7 Detail of Visit Website from Google Analytic December, 2010.
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B.8 Result visits website January, 2011.

Figure B8 Detail of Visit Website from Google Analytic January, 2011.
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B.9 Result visits website February, 2011.

Figure B9 Detail of Visit Website from Google Analytic February, 2011.



52

B.10 Result visits website March, 2011.

Figure B10 Detail of Visit Website from Google Analytic March, 2011.
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B.11 Result visits website April, 2011.

Figure B11 Detail of Visit Website from Google Analytic April, 2011.
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APPENDIX C

RESULT SCORES FROM GOOGLE ANALYTICS

Table C1 Result Score from Google Analytic

Month Unique Total
October, 2010 0 0
November, 2010 10 44
December, 2010 25 50
January, 2011 100 309
February, 2011 442 825
March, 2011 410 719
April, 2011 477 822

Table C2 Result Ranking from Google Search Engine

Weeks Ranks Revisions of web Structure and Keywords
1 83 Revised
2 65 Revised
3 50 Revised
4 20 Revised
5 5 Revised
6 4 Revised
7 3 Satisfied
8 3 Satisfied
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Table C3 Result Visitors Overview - November, 2010

Day Visits
1 0
2 0
3 0
4 0
5 0
6 0
7 0
8 0
9 0
10 0
11 0
12 0
13 0
14 6
15 17
16 6
17 4
18 0
19 3
20 1
21 3
22 1
23 0
24 1
25 0
26 0
27 0
28 0
29 0
30 1

Total 44
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Table C4 Result Visitors Overview - December, 2010

Day Visits
1 0
2 0
3 0
4 1
5 0
6 2
7 0
8 0
9 0
10 1
11 0
12 4
13 1
14 2
15 1
16 4
17 1
18 1
19 2
20 9
21 6
22 3
23 1
24 4
25 1
26 2
27 1
28 0
29 0
30 1
31 2

Total 50
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Table C5 Result Visitors Overview - January, 2011

Day Visits
1 1
2 1
3 1
4 1
5 2
6 0
7 0
8 1
9 0
10 2
11 6
12 14
13 6
14 13
15 8
16 11
17 18
18 9
19 5
20 13
21 14
22 7
23 9
24 9
25 10
26 12
27 7
28 19
29 49
30 20
31 41

Total 309
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Table C6 Result Visitors Overview - February, 2011

Day Visits
1 42
2 37
3 39
4 37
5 34
6 50
7 8
8 10
9 20
10 25
11 43
12 25
13 30
14 24
15 12
16 28
17 31
18 55
19 30
20 27
21 45
22 16
23 28
24 18
25 32
26 17
27 30
28 32

Total 825
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Table C7 Result Visitors Overview - March, 2011

Day Visits
1 23
2 19
3 28
4 31
5 41
6 19
7 33
8 16
9 26
10 17
11 30
12 15
13 21
14 13
15 26
16 13
17 30
18 22
19 20
20 21
21 39
22 12
23 34
24 28
25 20
26 19
27 26
28 17
29 13
30 27
31 20

Total 719
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Table C8 Result Visitors Overview - April, 2011

Day Visits
1 27
2 24
3 24
4 39
5 15
6 31
7 30
8 23
9 33
10 35
11 35
12 21
13 19
14 14
15 26
16 50
17 24
18 44
19 24
20 40
21 18
22 25
23 32
24 14
25 34
26 29
27 32
28 17
29 22
30 21

Total 822
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