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ABSTRACT

The purposes of the research are (1) study and analyze the modern marketing
factors of real estate business in Muang Chiang Rai District, Chiang Rai Province and
(2) develop modern marketing strategies to support the generation Y customers in
Muang Chiang Rai District, Chiang Rai Province. The quantitative research is conducted
with generation Y people who are experienced in buying real estate or interested in
real estate by using questionnaire as a tool in data collection of 400 people and
data analyzed by using descriptive and inferential statistics. The result shows important
factors in 4C’s, content marketing and real estate technology which are consumers,
communication, video, photograph, smart door lock and closed-circuit television
system (CCTV) respectively. Moreover, the guidelines of modern marketing strategy
development included concerning construction standards, having reasonable prices,
using precious communication, adding channels for customer, doing interesting

contents with quality, and applying real estate technology into the houses.
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