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ABSTRACT

The objectives of this research are (1) to study differences in demographic
factors in giving importance to marketing factors in purchasing shampoo products for
dogs and cats (2) to study differences in demographic factors that affect Behavior
before deciding to buy shampoo products for dogs and cats The sample group in this
research aimed to study a group of consumers who were pet owners who had
purchased pet shampoo products in the Mueang District, Chiang Rai Province, totaling
400 people. Statistics for data analysis Including the average percentage standard
deviation and test the hypotheses using Independent Sample statistics (T-test) and

one-way analysis of variance (One - way ANOVA).

The results of the research found that (1) demographic factors such as gender,
age, status, educational level and monthly income Different importance is given to
marketing factors in deciding to purchase shampoo products for dogs and cats among
consumers in Mueang District. There is no difference in Chiang Rai Province, with
statistical significance at 0.05, and different occupations give importance to marketing
factors in deciding to purchase shampoo products for dogs and cats among consumers

in Mueang District. Chiang Rai Province is different with statistical significance at 0.05
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(2) Demographic factors such as gender, age, status, education level, occupation, and
monthly income. There will be different behaviors before deciding to buy shampoo

products for dogs and cats among consumers in Mueang District. Chiang Rai Province

is not different with statistical significance at 0.05.
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