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ABSTRACT

The purpose of this study is to examine the factors of environmental awareness
affecting the intention to stay in green accommodations and to study the factors
of digital marketing communication affecting this intention. The data were collected
through an online questionnaire from a sample of 396 people who intend to stay in
green accommodations in Thailand, randomly selected using non-probability sampling.
The data were analyzed using descriptive statistics such as frequencies, averages, and
standard deviation to present the research results, and multiple regression analysis to

test the hypotheses.

The results of the study indicate that (1) environmental awareness factors,
including awareness regarding efficient water use in accommodations and the use of
environmentally friendly products, affect consumers’ intention to use environmentally
friendly accommodation services with statistical significance at the 0.01 and 0.05 levels,

respectively. (2) Digital marketing communication factors, including direct marketing,
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affect consumers' intention to use environmentally friendly accommodation services

with statistical significance at the 0.01 level.
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