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ABSTRACT

This research is a study on the factors that influence the behavior of purchasing
organic cosmetics. Which is survey research. The research purpose was studying the factors
that influence the behavior of organic cosmetics from a group of people who attended
a course in anti-aging and health restoration (public sector) uses questionnaires as a
tool to collect information from research population samples. Samples were collected
from a group of people who attended a course in anti-aging and health restoration

(public sector) in 2024, totaling 58 people.

The results of the study found that from the total study sample, there were 74
percent of people who had ever purchased organic cosmetic products and 27.6
percent had never bought organic cosmetic products. The main reason that the sample
group had never bought organic cosmetic products is product unknown and think that
organic cosmetic products have the same properties as normal cosmetic products. The
marketing factor that influences buyers to purchase organic cosmetics is the price marketing
factor. The average value is 4.76, with a standard deviation is 0.42. The second important
factor is product marketing, with an average value of 4.50 and a standard deviation is
0.45. Most of them had purchased organic cosmetic products from health and beauty

product stores such as Boots, Watson, Matsumoto Kiyoshi, accounting for 95.2 percent.

(5)



Keywords: Organic Cosmetics, The Purchasing Behavior

(6)



