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ABSTRACT

This independent study is aimed to study the consumer goods purchasing behavior of
Myanmar nationality population in Mae Sai, Chiang Rai The sample size of 200 by questionnaire
was used to collect data for descriptive analysis of frequency, percentage, average, standard

deviation. And the Chi-Square test the hypothesis by using statistical results showed that.

Most consumers are male. Aged between 26-35 years, with an ethnic style, single, Taiya
race, uneducated. With a monthly income of 5,001-10,000 baht, workers doing general day to day
job. Most consumers purchase goods from retailers. The objective is to purchase for themself and

decide to buy by themself. Getting most information from the advertising media.

The important factors for most consumer’s in the overall marketing mix level. With an
average of 3.35, which when we separate the factors. Factors that the respondents focus on very
much are the product side and distribution channels. Factors that the respondents focus in the

medium level is price factor. And least focusing on the field of marketing.

The relationship between marketing mix factors and personal factors found that the
marketing mix is relate with gender in pricing and marketing promotions. Age, marital status and

occupation are correlated with all four Marketing Mix factors which are Distribution channels
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product price and promotion. The marketing mix is relate with the ethnic in the Distribution
channels and marketing promotion. The Marketing Mix is related with income in the product

price and marketing Promotion. Marketing Mix Factors have no relation with education.

Keywords: Buying Behavior/Consumer Goods/Marketing Mix
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