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ABSTRACT
Project code : 52203060024
Project : Tourist’s Demands on Community Based Tourism in

Nang Lae Municipality, Muang District, Chiang Rai

Province
Researcher : Asst. Prof. Dr. Bussaba Sitikarm, School of Management
E-mail Address : bussaba@mfu.ac.th
Duration : April 16, 2009-0October 15, 2010

This study aimed to study 1) the tourism context of NanglLae municipality, and 2)
the tourists’ demands on community based tourism in order to purpose the community
based tourism development appreaches in Nanglae municipality, Chiang Rai province in
responding to the local tourism context and the tourists’ demands. The population are
representatives of tourism stakeholders including government sectors, private sectors, and
communities. The methodologies adopted for data collection were: interview, observations,
focus groups, participatory rural appraisals (PRA), and questionnaire surveys. The content
analysis and descriptive analysis were used for qualitative data analysis whereas a statistic
program was used for quantitative data analysis.

The finding revealed that there are various tourism attractions in the study areas.
Four of the most popular among tourists are Baan Dam Museum, Doy Din Dang Pottery,
Long Neck Karen Village, and Ban Pa Sang Wiwart. In addition to easily access to the
destinations, there are tourist infrastructure, amenities, accommodations and ancillary
services that are ready to serve tourists.

Tourists’ demands on Community Based Tourism were ranked respectively from the
most to least as follows: product and service prices, staffs and local communities, physical
evidences creation and presentation, place, service process, tourist attractions and products,
and marketing promotions

Based on the findings above, the community based tourism development approaches
in NangLae municipality, Chiang Rai province were summarized as follows:

Approach 1 Development and conservation of tourist attractions, local handicrafts

and local socio-culture;



Approach 2 Development of staffs and local communities’ potentiality and
promotion of people participation in the community based tourism
management

Approach 3 Image building of the community based tourism (conveniences, places,
physical evidences, beauties)

Approach 4 Advertising and promoting the community based tourism

Approach 5 Enhancing sale promotions related to the community based tourism to

increase local economic growth



