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ABSTRACT

This research aimed to investigate (1) the level of quality of work life among
Generation Y and Generation Z employees, (2) the level of work-life balance among
Generation Y and Generation Z employees,-and (3) the influence of quality of work
life factors on work-life balance among Generation Y and Generation Z employees.
The sample consisted of 400 employees from private organizations in Chiang Rai
Province, selected through non-probability sampling. The research instrument was a
5-point Likert scale questionnaire with an overall Cronbach's Alpha Coefficient of .978.
Data analysis employed percentage, mean, standard deviation, Independent Samples
t-test, and Multiple Regression Analysis.

The research findings revealed that:

1. The overall guality of work life among Generation Y and Generation Z
employees was at the highest level, with social relations dimension having the highest
mean score, followed by adequate and fair compensation:.

2. Generation Y-and Generation Z showedno statistically significant differences
in quality of work life (p > .05).

3. The overall work-life balance among Generation Y and Generation Z
employees was at a high level, with work dimension and intellectual dimension having
the highest mean scores.

4. Generation Y and Generation Z showed no statistically significant differences
in work-life balance (p > .05).

5. Quality of work life had a statistically significant positive influence on

work-life balance, explaining 82.2% of the variance in work-life balance. Five



dimensions of quality of work life significantly influenced work-life balance: job security
and career advancement, social responsibility, authority and responsibility structure,
safe and healthy work environment, and adequate and fair compensation, while
opportunity for capability development and social relations dimensions showed no
statistically significant influence.

The findings suggest that private organizations in Chiang Rai Province should
prioritize creating a conducive work environment, career stability, and comprehensive
quality of work life for employees to enhance work-life balance and increase long-

term job satisfaction among personnel.
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