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ABSTRACT

This study aimed to investigate (1) the influence of technology acceptance
factors on the decision to purchase plant hormones through online channels, and (2)
the influence of consumer confidence factors on the decision to purchase plant
hormones online in Thailand. The research framework was based on the Technology
Acceptance Model (TAM) and consumer confidence dimensions. The study focused on
consumers who had prior experience purchasing plant hormones online. A sample of
385 respondents ‘was  determined and data collected through a structured
questionnaire validated for reliability and analyzed ‘using descriptive statistics and
multiple regression analysis.

The results revealed that most respondents were male, aged between 31-40
years, held a bachelor’s degree, and worked in the agricultural sector. Their main
online purchasing platforms were Shopee and lLazada, chosen primarily for
convenience and reasonable prices. Statistical analysis indicated that technology
acceptance factors—perceived usefulness, perceived ease of use, and attitude toward
using—had a significant positive influence on purchasing decisions. Likewise, consumer
confidence factors, including product and service quality, website reliability, and brand
and organizational image, directly influenced the decision to purchase plant hormones
online.

These findings highlight that agricultural consumers are increasingly willing to
purchase through online platforms when trust is established, the system is user-

friendly, and products are transparently presented with assured quality. Therefore,



online sellers and platforms should emphasize improving product and service quality,
enhancing trust in online transactions, and building a credible image to encourage

future online purchasing decisions among agricultural consumers.
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