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ABSTRACT

This research aims to study the factors that affect consumer’s decision making to buy
Eco car in Chiang Rai. The main object is to evaluate the important factors, which influence car
users. This will be useful to make the business plan relate to car industry and customer

satisfaction.

The research is a quantitative study. The population consist of the Eco car users in
Chiang Rai; in addition, the samples choose by random sampling. The volume of 393 samples has
been collected by three parts; for instance, the first part is personal factor survey by the
questionnaire, the second part is using behaviour of the respondents who has been used the Eco
car and the third part is the factor that actuate service marketing to influence customer’s decision
making. The result found that the Eco car users are mostly single female who is age between 20-
30 years. The users have 15,000-25,000 Baht salary income per month and have bachelor degree.
The using behaviour found that the users have been use sedan car and Nissan is the most famous
brand. The third part is environmental factor found that the first choice user choose Eco car

because fuel efficiency and car quality.
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The further improvement of Eco car business should consider the important factors
include, improve car quality and technology to be fresh and new, improve service to be equal or

better than competitors to meet customer satisfaction in higher level.

Keywords: Eco Car/Eco/Car for environment/Technology environment Care/Environment factor
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