Svsnavasnsianasienisinduladedudreniliie
nauvanuglunguiuslnagalal
THE POWER OF STORYTELLING ON PURCHASING DECISIONS OF ETHNIC
HANDICRAFTS AMONG MODERN CONSUMERS

€

T WA

D
o

U

@

0

UIMs§INAUNIUUGN

#191391UINN55IN

A119n2¥1N159ANS
UNIINYIAYWUNIAS
2568

OAVANTVIIUNIINYIAYLUNIAY



Svsnavasnisiandasienisinduladedudranilile
nauvAnuglunguiuslnagalal
THE POWER OF STORYTELLING ON PURCHASING DECISIONS OF ETHNIC
HANDICRAFTS AMONG MODERN CONSUMERS

3

1 WHAATN

D
o

U

@

0

v Y a & < : = =
n1sAuAIBas iU IUrlvaINITAnE
MUMANEATUTUYIUIMNTTINAUNT IR

#1U13Y1UINN5TIND

A1UNIYIN15IANTS
UUIINYIAYRUNIAL
2568

OAVANTVIIUNIINYIAYLUNIAY



wiayiinsAuaidase
UAINGABIN AN
Uy umsgsiaanmunidia a1uninuimsgsie

o o a o "o i v a -: - ¥ S ' a (2
nsAuadBaszisas dvsnavanisidiGewismidnduladeduiyniiionguuAnug

Tunguiuilamgali
The Power of Storytelling on Purchasing Decisions of Ethnic

Handicrafts among Modern Consumers

v v g ay i
WUTEWUS 33901 WunA

ANINITUNTTHIU
HY8Mman3Ne1sd A3 dvvny) sendITT U¢5UNTIUMS
919158 A5.USAle a4 A3 NS5UNNT
HYEAIARNT19138 AT.AYTIU Naled N3NNI
o

219158NUSnN

ta‘ @
9197159NUSnwmian
(819758 A5.UTANE . A3)
=1
AUA

,W

(819158 A3.YeEen esquszdn

A

9)



ANANIsuUsZNIA

nsfuaidaszatiul anunsaduiunisuasdavindndalldfed Wesnnldsuay
N3AN WALANLBYATIEWIIN 0197138 AT USATS . AT 019n38RUTnw Aldnsanaaziian
pogliFUTnw Fuuzuuimslunsinuduaidassiidulsslon saumidlidoauonus
#1499 aunsgianisdunitdasediataauysal Fewensuveunszaayihuuegeadly
Tonnadl

VBYOUNTEAMN NYIWAIANTINTE AT TVUEYT 88naI5700 UTETIUNTIUNIT g

Y1

¢ ¢ a = A v o ° &
HYIEANENT19158 AT.LUE51TU Naled nTIunTs Alaliauwu wardkusuuIninIsualy
JaUNNIDIR 9 YeIN1sAUAINDasEatull saaazatlunsilunssunisaeuluasail
YDVOUNTZAN HRauLUUABUnIMYNYIY Nldlianusudiolunisiiusivniudeya
av 1 a o 4 awv o A 1 =
MIdulueged ilinsidediiuluegesuiy
= ] = ] oAl v | 4 A %
YOUDUAMLNBEUTINY Uaztileususu Ndlinisdiewde wasnisuaniuasuaius
a 2 o & L4 ! a ! ' av a
AuAaiuidulsglovdegnsdunisuiledaymsing q usenineaniside dasnmuazaiy
ufennnnvinududiudrdyindnduligidesimadalumsinunaziddalunisseu
MABATLYLLIAMHNILIN
YBURUNIEAMATOUATY Aaglrlanmaniinsfinwinasaun teuausn anudila

[

waziluidslafiiduudwaenszezaivean1sinide aseuasafe Wemdwmudnian
drgyfigaauen FavnnusiAannsatuayuainyiuiasnuideatuiladdaiuisadiisa
aanlulamed vaveunseAnaINta9se
Y v oA = = & ¢ 1w A
AdenTuduegidvimanis@nwasedl aviludseleviunusznaunisauilile
wazuldongufinug uwaskiidiuladiuds swludaindne viegnaulanily wind

TorananUsen1sle fIidevendely a Ny

ATVYT NUAN

=



yal3een1sAuAINBaTE dvEnaveInsiasosiensinauladeduiauililonay

winuslunquiuslnagall

v v g av '
WUITWUS A3UEYT NUAA
NANgAS UIMIgINAUUMAR (USMN55INR)
¢ ¢ v e Ao
91315891U3n¥ 9197158 A5.U3AUY . A3
unAnga

[ ' ¥
a A & A a v

NIl Ainguszasdiiofnuingfnssuvesideduanuiliionguyanuglungy

9 Y

[
¥

JuslangalmivazAnvdvinavesnsiaizesenisinduledoduinuilienguuanugly
nquiuslangall iethnanisAnwluiamnnaununagnsmensnaailmanzay Suay
ihlugnmsdaaiunmnainfidsdutazniseysntauaimeinusssuvesnguuinug lagld
msimdauiina ndusegsdenguiuslnagalval (Anluraed wa. 2524 - 2555) fhasie

I dy a v A 1 a o s [ 1 (Y 1 d‘ v !
wazdinuaulatedudauldonguuifnug MvuavwIAnNg Ui 08199 400 Ay T9n1sdy

v

feg1auuuing iudeyamsuuuaeuadeaulal lnadan Cronbach’s Alpha coefficient

U

v a

(@) 0.963 ALAT1ZToNAN AN ALTINTTUUT (Descriptive Statistic) 11U AN Tosay

eu
Aady drudsauunnsgiu uayadAileyanu (inferential statistic) Ingldnsiiasgsinig
amam%qwm@m (Multiple Linear Regression Analysis) Lﬁamaauam%wamm&]’aLuJimiLa'f]
Sasdemssnaulade

nan13398nudn Juslaedlvgdu inemdgs fiony 31-35 U uaz 26-30 U szdu
nMsfAnuUTyans Usgnouondw dr19wmi/sgiamis/mdnnuenyy wasiiseldiade
15,001-25,000 U Juilamdulnglimnuddgduanuluendnval waslinauvivadie
fuudedusmiiienguunusiieldluiinuszariu TnefanuilunisteduiUasaimie
founin waznanTiaTzinisanneilamaa nud fulsnumsadesiiiavinasgnadl
Todfneainiszau 0.05 semsinaulade laua madidesiunsidenledunsdud
(B=0.201) 151813 Bar AT sdydnual (B=0.157) mal,a"n%"am'mqmm
(B=0.150) nM5sai3 oeruUszaUNTaiveImTIAUAT (B=0.132) wag N5t sar i

o a

dyevewnstdun (B=0.106) lunan1sannesainsaesuigmuLUIUTIUTRINTAnaUla

¥

& a [ v Y av Ad9 v oz 1 v J ' a a
szjamammsﬂlmaﬂaz 76.0 NS0T IAAUDENTALAUIN NI5LALT DIVDINTIEUAIRY

Usgauanudnsadleyatuinisasimnuidnsiuwasauiliunduslan lnalanizeg1e8s



AuANIURBIlanIeITaluarUsEAUN1TAlN U1 T10eNS1AUAT Badonadaeiukualdy
U399 0uv40U3T8A UM TR T UG DIUN UMY 91508 KAz auleeNiT 89517

A519u

AEARY: NsiaTes, MURile, nquvRnug, nsindulade, fuilaagalul



Independent Study Title The Power of Storytelling on Purchasing Decisions of

Ethnic Handicrafts among Modern Consumers

Author Jiratchaya Pumtard
Degree Master of Business Administration (Business Administration)
Advisor Pratsanee Na Keeree, Ph. D.

ABSTRACT

This research aimed to investigate the purchasing behavior of modern
consumers toward ethnic handicraft products and to examine the influence of
storytelling on their purchase decision-making processes. The findings were intended
to inform the development of appropriate marketing strategies that would lead to
sustainable market promotion and the preservation of ethnic cultural values. The
study employed a quantitative measurement approach with a sample group consisting
of modern consumers (born between 1981-2012) who had previously purchased or
expressed interest in purchasing ethnic handicraft products. A sample size of 400
respondents was determined using simple random sampling, and data were collected
through online questionnaires with a Cronbach's Alpha coefficient (@) of 0.963. Data
analysis utilized descriptive statistics including frequency, percentage, mean, and
standard deviation, as well as inferential statistics employing Multiple Linear Regression
Analysis to test the influence of storytelling variables on purchase decisions.

The research findings revealed that the majority of consumers were female,
aged 31-35 years and 26-30 years, held bachelor's degrees, worked as government
officials/state enterprise employees/private company employees, and had average
monthly incomes of 15,001-25,000 baht. Most consumers prioritized uniqueness and
modernity in products, preferred to purchase ethnic handicraft products for daily use,
and made purchases once a year or less frequently. The multiple linear regression
analysis demonstrated that storytelling variables had statistically significant influences
on purchase decisions at the 0.05 level. These variables included: storytelling through

brand association (B=0.201), storytelling through symbolic meaning (=0.157),



storytelling through values (B=0.150), storytelling through brand experience (B=0.132),
and storytelling through brand promise (=0.106). The regression model successfully
explained 76.0 percent of the variance in product purchase decisions. This research
clearly indicates that brand storytelling achieves success when it focuses on creating
shared feelings and values for consumers, particularly tangible emotional values and
memorable brand experiences. These findings align with current marketing research
trends that emphasize the crucial role of emotions and the connections that narratives
establish between brands and consumers. The study highlights the importance of
strategic storytelling in marketing ethnic handicraft products to modern consumers.
The strong correlation between various storytelling dimensions and purchase decisions
suggests that marketers should develop comprehensive narrative strategies that
encompass brand association, symbolic meaning, core values, experiential elements,
and authentic brand promises. By effectively weaving these storytelling elements
together, businesses can create compelling narratives that resonate with modern
consumers while simultaneously preserving and promoting ethnic cultural heritage.
Furthermore, the demographic profile of primary consumers suggests that marketing
communications should be tailored to educated, working professionals who value
both authenticity and contemporary relevance in their purchases. The preference for
products suitable for daily use indicates an opportunity to position ethnic handicrafts
not merely as decorative or ceremonial items but as functional products that can be
integrated into modern lifestyles. This insight is particularly valuable for developing
product lines and marketing messages that bridge traditional craftsmanship with

contemporary consumer needs and aesthetic preferences.

Keywords: Storytelling, Handicraft, Ethnic Group, Purchasing Decision, Modern Consumer
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1. nsdseiensed uliufufniu (Triggering Act) 3901548143094 UY
ausevein Fwedldisemiintuasmilionluleuin wasianlvinsedunan

2. nsansoaiiawustuaIIug (Sharing Knowledge) Aodidui3 0993993
dy a v o 2 =2 aa v
Wevlusau lesdunisiiauetymuazanimwinasy swuludnsnmsuntyniuaz n13
23ULANDY

3. mMstansesiianseiulviinAiusiude (Triggering Collaboration) A73
< A a v ¢ Y Yy = = A ° a Y
Juisesiiiensual waznsedulvdileiinfaseslwiusaneiiuvewmuies

4. nsianseiiotrludauinn (Leading People to The Future) asidu
a N o ¢ v a a A v N
Seasnvanisionsusivesils lnelseasiduniivesian

5. MsaseiionIUANt1E1e (Resolving Rumors) 3aaa1Adstdulsed9se
redeuilamvisernudesuniiu 9

oA A A a v . . @ A '

6. MIANTOUNDFDA1IATIAUAT (Communicating a Brand) A5tduL3091a1
Tugduuunaiy dedseneulumeanimuinaey diaas wazlasases

7. nsani e eateneam1oy (Transmitting Values) m15t0uls 899
Wndete wazuansbiiuidinesdnsanunsadansivdymldesnsls

a L3 Y o a o 1 v a Y A 1 al
1@3 29vuNT (2555) lndlduatulAnd1Aga1 N1SESHIRTIAUAIADNISLELE B

Y v v

(Branding is Storytelling) W1un1studeyauazainuszaunisaiignandudala lnen1sian

Y
(%

13D9YIRTIAUAEIUNITOANENOANIUDIAUSENDUNAINVA18TR fafalUll

1. nstdsesRuAuany® (Brand Attribute) Ap N1TUMAUBLTBIT1IHIY
ANANWIEN NI NYBINGA S 4a

2. N5LATBINUYALAY (Brand Features) Wun15a18n9aLS 995196 1U
AANBAzIRNEITaN AL

3. MsasewIunnUselevl (Brand Benefit) Ain n1saSulgnaUseleyid
Austamaglasunendinislddumuiousms luiruzvesnsidum

4. M3lasosuAMAT (Brand Values) fie n1sdeansisnuaguIInAlasY
= ~ P U a v = 1 I3 o A a
daSeuiieuivdsiiaesandsly lidesfundany van vseRuyu

5. M94ELI0IHIUATUVRINIIFUAT (Brand Positioning) A N15d0@158
MU ANALALAEUTDINTIAUAT
oA 1 o v o a ¥ . < [ [

6. NIANIDINIUAIIUR Y 1VDINSIEUAT (Brand Promises) 1UNUsaaye

Mnsduaansaseuliliguslng



16
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3.1.2 YoyanFeni (Secondary Data)
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p = dnduvesUszang (Fvundadiuusyannsiisediu 0.50)
7 = Asgdupnandesiufil 95%

(sgdutadfayneada 0.05 fawrifu 1.96)
d = sERuAuAmAwaBuTiBaNT UG 5%
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IINNTBURUIAANUITY (AT 2.1) H378lan1mundud sy (Independent
Variable) tJu 12 fuus way fuusau (Dependent Variable) 1 s Festeluil
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2. NstaNIewEURALAY (Brand Features)
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- maadesunuszlevd (Brand Benefit)
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FEAUAZUUL FZAUAMUAALTIL
5 Wiudeee 19 siuANARILTT ey seladetuunniian
<@ v Ly a & aa o w ' v &
4 ume syauAUAAWUTNANEAysoUadeliuann
2 v Y a & aa o w1 v
3 Wumedunay seeuauAniunianuddgysieUadetiuliunans
2 ladiuse sEAUAMUAAIUNTALd AR tateTuos
1 hiwiuieegeds  sgaumuAamiuniianuddgyreladetiudosiign

(84

Fensimuatasandeiianisiegisideya lnsuuteendu 5 seau anunae
mMsmALadY lagInsdunsnatuangns

AZLULEIFA — AZLUUAER

@y = o z
o) IUIUTY
254
=0.8
5

o
Y 1

AU AIUNTTUATANATY WU 0.8 9 NgnsBunsnIatu axlainusinisudana

AnaduAzluuluszAUAg o Tnelauming Al



28
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3.6 MIATIENTYE
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deyanwal AIURUNY
P W AMINITEdAY9Ea (Significance level)
t WU AEDA t (@MU t-test)
* WU Auiiveddun1eatansesiu 0.05
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M19197 4.2 NaMTATIEIdeyalansanvEnUsEYINTEns
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AU (AL)

$a8ay (%)

1. bne
atd 90 2250
N 283 70.80
LGBTQIAN+ 27 6.80
374 400 100.00
2. 4339914
N 20 U 65 16.30
20- 251 49 12.30
26 - 301 137 34.30
31-35% 98 24.50
36 - 40U 38 9.50
41 - 4471 13 3.30
394 400 100.00
3. N3ANEN
ANIUSeyeyIn3 110 27.50
Uy w3 258 64.50
ganUSyan3 32 8.00
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33

A15197 4.2 (s10)

ANWaZNIUTZYINTAENS U (AL) Sovaz (%)

4. 91N
HnFeu/AlnAne 74 18.50
1151%015/353a A/ NinweN Yy 200 50.00
\WANY095IN/EUTENBUNNT 38 9.50
Tneenwuu (Wwidu, nsiin, Suilse) 9 2.25
5UV\|QLSUL%@§ / Blogger / Content Creator 9 2.25
iU/ ne Uy 17 4.25
Sudealy 5 1.25
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5. 916ld
N 15,000 U 116 29.00
15,001 - 25,000 Um 161 40.30
25,001 - 35,000 um 81 20.30
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55,001 Uiy a 1.00
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