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Independent Study Title Cognitive Biases Influencing Purchase Decisions of
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ABSTRACT

The objectives of this study were to investigate demographic factors affecting
purchasing decisions and to examine the influence of cognitive biases on the
purchasing decisions of Thai consumers who have purchased herbal supplement
products. This quantitative research employed a questionnaire to collect data from a
sample of 400 consumers who had purchased herbal supplements, selected via
convenience sampling. Data analysis was conducted using descriptive statistics, One-
Way ANOVA, and Multiple Regression Analysis. The results indicated that most
respondents were female, aged 31 - 40 years, held a bachelor’s degree, worked as
government or state enterprise employees, and earned 25,001-35,000 THB monthly.
Purchasing behavior primarily occurred through online general stores, particularly via
the Shopee platform. The analysis revealed that demographic factors had no
statistically significant effect on the purchasing decisions for herbal supplement
products. However, cognitive biases collectively explained 13.5% of the variance in
purchasing decisions (R?=0.135, p<0.001). Specifically, the Availability Heuristic
(B=0.254, p<0.001) and Loss Aversion (3=0.148, p=0.003) demonstrated a significant
positive influence. These results suggest that purchasing decisions are largely driven
by information that consumers can easily recall or are familiar with, as well as concerns
regarding health loss or the loss of privileges. Conversely, the Framing Effect, Anchoring

Effect, and Status Quo Bias did not show a significant influence on purchasing decisions.

Keywords: Loss Aversion, Framing Effect, Anchoring Effect, Availability Heuristic,

Status Quo Bias, Purchasing Decision, Herbal Supplements
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Aversion Bias) LA iNanen15AnAulaauranIsANYINUIY 9ARNIAIINAATINNAS]

o w

ansnadensindulaauegaiitudAy
Rehman et al. (2024) l¢@nwnavatonfinIsngfnssy (Behavioral Biases) Vilinasio
nsandulaasuvesinasuluuiunvesaurainuaten1agiinia lnggatun1siesei

answavedend 5 Uselan Loka 9ARINNITYIIMINAUNYNIN (Herding Bias) A13LaULBY S

a [y

3 nUyalula (Mental Accounting Bias) eafgafniutagiu Anundinisanyide uas

a

N3N UBYATHEAAG IR UAIUTBLAN HANITITENUI1 BARNINNGANTTUTINUANENSNA

agaiitduddgdanisandulaau lneaniy 8ARIINNITTIIANANNYNIN WAL AUNGT

o o= ] a

nsaide Jallnagegadenginssunisindula Bnvisrnuuand1suUSUNTIEIRUSTTILAY

YRS

QilnAR1AdINasBsEAIUYDIDARIIANT]
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3LV Reddy et al. (2024) ladrsramnududauvainisdndulazeguslng
LagldyuuesvaaAsygaansiiangingsy tasfinwienfnisainudalunisdnduls
wansAnwdell arundanisgande 40% duauniign n1sBadadoyagauin 25%
anusiulasnniAuly 15% eafBaRndudagtu 10% n13219n58Y 10% LagAnwiensuali
deadonisinduls n1sdindulaveduilaalasudninasgiswinaineisual 1y gnA1e1a
nswlasanAudean (Impulsively) Liesannmsideananudsla (Regret Aversion) wae
Amundifiaznaialonanianisnain viefuilaaenaidendiazsnwianiuziiuly (Status
Quo) A ladduindeunisonsuaidedndudenisainnisainansznuvesan1zna
o1sunifon13inaulado nan1sAnwildud aauae d8vswagega 35% ArmiaTen 30%
AUINTE 20% ALATY 10% wazAUUTEaIatY 5%

Wongtaweepkij et al. (2025) Anw1Usvaumsaiiazesdanuiifetunsldayulng
waznAnfuaiainomslulsewalng wui1 dadedosnisdidandnsueifiiety (Easier
Accessibility) waznszuaaiuldlagunin sibinisuslaaayulnsnateilunginssunszue
nénluynnguuserins egndlsnny suidetlidulssduiivhaulah fuslnalvediulng
indnfloynanuAniin nandusiannsssumnAtaauuasnsie (Natural Implies Safe) dawalyi
anAunsEMniFomatiafns wazdnldnsaneseuiisanieming sy uuaanduinosi
vénlunsdnduladesmiuvaends unuilaziansandoyansndinvioassnandiuyiads

Ranawat (2025) Anwside nsfemnisdadulavesfuslag: fugrunisussany
Inineveaasugmansidmginsslunsnanasislnl lafnwiRsfveniuagisandani
5%%%@'@%1&Lﬁaﬂﬂmﬁ‘u‘%‘lmLLazwqaﬂiiumi@?}Ja 91NNANITIATIEANUIT N1THTITIAN
(Price Anchoring) F3AensuansANAuAIGFTiganeuauediuan \uoafivanwAndil
Svdnauniian 81% wasdudadondnlunianszdunisdndulatevesiuilng uenani
Jadudu q Nerdendnnmamuasugemansidanginssufiidnsnasouse wu anuisesau
LAEAIIUNAINTTAYLEY (Urgency and Loss Aversion) A8 4lauakuudnnaiind 74%
NANSENUTNTIANEUE (Zero Price Effect) Tuguuuuio 1 uow 1 48% wanszvuannnisidu
11904 (Endowment Effect) woauianiiaviouidosdedaiisduivesoguds 1nnd

aendalidladudnves sunsmaasdldns 53% waswangiunisdanu (Social Proof) meie
o v a v a 24 O X o a o W & o a U a &
AMAVAUAII8A 26% Fevianuailarulidiudraglunistiinginssunisdnduladaves
AUstaalviilgauuanAuiivanageEn

N15ANYIV8I Roreng (2025) L38398AAAINTBYAYALTN (Anchoring Bias) kae

nsvandesanidedlunainfdvia nnsIvdeudnsnadenisindulaldanevesiusinaniuy
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(Herding Behavior) uazn1sAndnaindeyaiiindsldinesenisinaulatonsussssiuseiu
aunm wuitwaveseaivsaendululuBinuasiidddy lunduidensusssiusedu
guamlugiua

Guo (2025) l¢inw1i3esnavasnisnensouronsinaulavesuslnalunisduan
paula Lﬁammaaudmaqwa‘mamaﬂiau (Framing Strategies) léuf doaudiidy
AMUVIALAAY (Scarcity Messaging) N137719n38UdIUan (Discount Framing) LagA1Ludg 1
WAns0u9 (Product Recommendations) dansnwasefuslaaluuiunnisAruanesulail
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A ya o o =
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= =2 £%
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3.1 sUuuuuarUsEnNYRINIsIdY

15398 du N1539839USu e (Quantitative Research) Taeldwuvasuaiusdy

A = Y] < P Y A a X a o ¢ a
wseendntunisiiusiunindeyadinduslaaaulnefinedondndneiiasuemsayulng
WNBANBIAUFUNUSTZNINDARNIIAINAR UAT8N19USEUINSAERS wasn1shnaulade

Hanfuaasuemsaulng lngdnseideyameadnidassuuwazaifidouunu
3.2 UszvnsuazngunlaEng

3.2.1 Usevng

Uszansildlunisfine Ao fuilanvnlnediendveglulszmalneuazinedo
wanfueiasuomisayulnsuidou delaingivdiuiuyszvinsfinduou wWungugid
ANNANIALUNTUDTRLARALHERN A T UYBIN 1S )

3.22 nguiieg

1 Y 1

nqudlegenltlunsAnwlaunainnisdudiegiawuuazain tnediinaeiAnienia

q
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o % =3 LY 2 a a o 1 ¥
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3.2.3 YUIAVBINAUAIBE
fvuavuIAngusiegsfieIBnmsdunamvuadegidunsdilinsiuiuiungy
Uszansituiueu §3dedsimunvunngusnedialagldgnsves Cochran (1977) fisziu
anudesiuderay 95 (Z=1.96) Insfnunridnaiuvetszsns (p) wiiu 0.5 iiesesdu

AMNLUITUTINESan wazivuariauaataiadauiiseusuld (e) s¥du 0.05 970
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AU AUs AN95UN8/N15IANE

7 elddesionss 1 = vownd1 500 Um 2 = 501 - 1,500 UM 3 = 1,501 — 2,500 UM
4 =2,501 - 3,500 um 5 = 3,501 - 4,500 U
6 = 11NN 4,500 U
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1.6 viufslafazdeiudia iletendnsusiasuomsaylnedd TRl
MsuUsEAuAuRY ndeansvaniasanindesiiosdei
2. NFINNTOU 130 MTNaINMTUNaULTOYS
2.1 vhuagdAniwandasiesuomnsayulnsdarsnhalonnty Kahneman

Nl “dansainainsssuwid 100%” uinndt “lidlarsadl
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