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ABSTRACT

The objective of this research was to investigate marketing mix factors, lifestyle
factors, and attitude factors affecting purchase intention on frozen food for consumers
in Mueang district, Chiang Rai province. Questionnaires were used to collect
information. The sample group in this research was 384 customers who bought frozen
food in Mueang district, Chiang Rai province. These descriptive statistics were utilized

to analyze the data. Multiple regression analysis was performed to test hypotheses.

The results of this research indicated that most of the respondents were
females, with an average age of between 21 and 30 years old. The majority of the
respondents were single. Those who graduated with a bachelor's degree. Most of the
respondents worked in the government sector, with a monthly income of 20,001-
30,000 baht per month. In addition, the results of the research found that factors
affecting the purchase intention of frozen food consumers were product, price, and
promotion of marketing mix factors, activity and opinion of lifestyle factors,

understanding and feeling of attitude factors.
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