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ABSTRACT

The independent study is advertising on the Facebook Influencing Response
on Product and Service. The sample is 400 online questionnaires and sampling the
data from Facebook users who has seen Facebook Ads and makes a purchase decision.
The statistics used in this analysis consisted of frequency, mean, percentage and

standard deviation, One-way ANOVA (F-Test) and Multiple Regression Analysis.

The result indicates that the majority of sample group were female between the
ages of 21-30 years old obtaining bachelor’s degree which is an occupation as office worker
and a monthly income range between 20,001 — 30,000 baht. The research founding
Facebook Usage Behavior indicates that the majority of usage, the user is on Facebook
every day up to 3-4 hours a day, during 18.01-22.00 pm. They purchase products on
Facebook 2-4 times a month and the purchase is less than 1,000 baht a month. However
Facebook ads found that has an average score in the highest range for collection and high
range video, Carousel, Stories, Image, Slideshow, Playable and Messenger. In addition the

response on Product and Service found that has an average score in high range.
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