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ABSTRACT

The objective of this research is (1) To study demographic factors influencing
the decision-making process in renting cosplay costumes among Generation Y and
Generation Z. (2) To examine the level of marketing mix factors influencing the
decision-making process in renting cosplay costumes among Generation Y and
Generation Z. (3) To analyze the impact of word-of-mouth in the decision- making
process of renting cosplay costumes among Generation Y and Generation Z. (4) To
investigate the relationship between factors affecting the decision-making process in

renting cosplay costumes among Generation Y and Generation Z.

The researchers conducted quantitative research using a questionnaire as a tool
to eather data from a sample group of 385 individuals. The data analysis involved
statistical methods such as frequency distribution, percentages, means, standard

deviations, chi-square tests, and multiple regression analysis.

The research findings indicate that (1) Marketing mix factors, word- of-mouth
influence, and privacy preservation factors collectively have a significant impact.
(2) The decision-making process in renting cosplay costumes among Generation Y and

Generation Z is predominantly at a high level. (3) Demographic factors including gender
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age occupation and average monthly income significantly influence the decision-
making process among Generation Y and Generation Z at a statistical level of 0.01.
However, factors related to social status and educational level do not affect the
decision- making process. (4) Marketing mix factors such as product, price, distribution
channels marketing promotion service personnel service processes word-of-mouth
influence, and privacy preservation significantly impact the decision-making process

among Generation Y and Generation Z at a statistical level of 0.01.
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