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Abstract

This research aims to sludy and to develop the pattern of cultural products in Chaing Rai in
response fo the market desire wilh based upon Chaing Rai's identity. 4 categories of
products namely carved - wooden handicraft , toy, potiery in Vieng Kaloung and Ciang San
weaving cloth are subjects of this research. The meaning of cultural product developing of the
research is to develop the products that exisling in communities as well as emphasizing on
the aspect of the artistic knowledge and skill. Chaing Rai's identity and being good and
professional entrepreneur  are mainly focused of the study.

The research study found that , according to the pecple who are living in Chaing Rai | in
term of (he important and outstanding  products . the Phra That Doitung . Dol Tung Royal Villa,
the ancient city of Chiang San, local foods, hill fribes, and pineapple are named respectively. 1tis
found that the "tung" is significant as being a strength pointin product designing. That why
tung of the  birth- year is the main driven in the cultural product development.

In term cf the skill training needed by the entrepreneurs of the above 4 groups of the
products, the designing skill, small business management, raw material management, Lanna arls
and culture are identified. Further detail in the group of carved -wooden entrepreneurs, \he training
about tools are needed such as reamer and oit treated to preserve wood (oxture. Forthe group
of pottery | the knowiedge of brickkiln , glaze quality are needed. The group of loy products .
the knowledge related 1o the integration of cloth doll and bamboo wood 15 needed. The last group,
ciolh weaving ones, training on  the weaving method to produce  delicate and {ine texiure
cloth | the color matter  as welias the mixture of other kinds of fibers in weaving are needed.

The important factors affecting cullural product design are the knowledge and
understanding of the presentalion , understanding the community purposes, the constraints and Lhe
competitive advantages of the product. The key success factors of culivral produc! are learning
and experiences , skills, consumer taste, wisdom, knowledge managemenl system, product network

and the way of living of that entrepreneur.



