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                                                                 ABSTRACT  
 

 

 This research is designed to find out a model for development consumption behavior of 
youth based on idea of the sufficiency economy philosophy by the analysis of educational 
documents and related research education field from the best practice of sufficient school  depth 
interviews with 7 expert key informants to study the feasibility of implementation to develop 
habits of young consumers from the comments of 100 administrators  academic teachers and  
teachers by questionnaire and to test the effectiveness of this created model on the trial sample 
with 30 secondary school students and pretest-posttest by measure of consumption behavior. 
Results from questionnaire test the teachers agree with this model at 93.80 percent and test results 
of consumption behavior of youth is developed and follow on the concept of sufficiency economy 
philosophy. The posttest consumption behavior of youth is higher than pretest statistically 
significant at .01 follow on the hypothesis and achieve to the objectives. This is certify that the 
created model is feasibility and can be used for development of consumption behavior of youth. 
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