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ABSTRACT

The objective of this descriptive research is to study consumer behavior on facial care
cosmetic packaging. The survey method used for this research is questionnaires. Two hundred
consumers were collected within Bangkok and vicinity, age ranges from 20-35 years old. The
data revealed that majority of the sample consumers were female with 20-25 years old. Their
incomes were between 4,800-6,999 Baht. The most influential factors affecting the decision on
choosing facial cosmetic are (1) description on the package (2) the size of the packaging (3) the

look of the packaging and (4) the brand name itself, respectively.

From the hypothesis of this research, it is found that factors such as: income, type, and
color of the cosmetic packaging have strong influence on consumer behavior. Therefore, this
research information will be useful for manufacturer in selection the material for facial cosmetic

packaging.
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