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ABSTRACT

This study, entitled ‘Development of Cultural Tourism in Upper Northern Thailand into a
Model of Creative Tourism’, was conducted for the main purposes of (1) investigating forms of
cultural tourism appealing to foreign visitors to Upper Northern Thailand; (2) examining each
form of cultural tourism in terms of the steps that appealed to foreign visitors to Upper Northern
Thailand; and (3) presenting models of creative tourism suitable for Upper Northern Thailand.
This study was designed to focus only on the provinces with an annual foreign tourist population
of 150,000 or more. Three provinces met this condition: Chiang Mai, Chiang Rai and Mae Hong
Son. In each of these three provinces, data were collected from four groups of tourism
stakeholders: (1) foreign visitors to the areas studied; (2) administrators of tourism-related state
organizations; (3) tourism entrepreneurs; and (4) members of the communities participating in

cultural tourism.

The research findings concerning the cultural tourism activities most appealing to foreign
visitors to Upper Northern Thailand are as follows. The two most appealing activities of Chiang

Mai were the traditional Lanna reception dinner, or ‘Khan Toke’, and the Bor Sang umbrella-
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making activity. The two most appealing activities of Chiang Rai were the earthenware-making
activity and the Chinese tea brewing activity. Finally, The two most appealing activities of Mae

Hong Son were the Shan costume activity and the Pan Soy making activity.

The findings regarding the steps that appealed most to foreign visitors to Upper Northern
Thailand are as follows. The step regarded as most appealing was the presentation of the history
of each artistic, cultural or traditional activity. The steps involving visitors’ participation in the
artistic, cultural or traditional activity and performance of a given activity together with

community members were considered second most appealing.

With regards to models of creative tourism suitable for Upper Northern Thailand, the
researcher has identified three major interplaying factors.

1. Five components of creative tourism, namely, (1) members of the tourist site community;
(2) local artistic, cultural and traditional activities; (3) state organizations and their support; (4) tourism
entrepreneurs; and (5) creative tourists.

2. Five important characteristics of creative tourism, namely, (1) community members’
participation; (2) utilization of available resources; (3) arrangement of activities for small groups;
(4) tourists’ learning, experiencing and creative thinking; and (5) support from relevant organizations.

3. Five steps of community-based creative tourism operation, namely, (1) formation of
creative tourism centers; (2) publicity; (3) arrangement of creative activities; (4) creative application of

community’s potential; and (5) visitors” learning of the community’s culture.

Apparently, the main operators of creative tourism would have to be community members,
with support from both relevant state organizations and tourism entrepreneurs. This would be to

effectively ensure conformity to the accepted qualities of creative tourism.

Keywords: Cultural tourism/Creative tourism

(7)



