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ABSTRACT

This study employs a quantitative research approach to examine factors effecting
job selection in Generation Z The research considers motivational factors, work support
factors, and organizational culture as independent variables and utilizes multiple linear
regression analysis to analyze data collected from a sample of 400 respondents.

The findings indicate that significant motivational factors influencing job selection
include job responsibility (B =-0.174, Sig. = 0.007) and achievement in work (B = 0.173,
Sig. = 0.003). Regarding work support factors, organizational reputation (B = 0.309,
Sig. = 0.000) and coworker relationships (B = 0.166, Sig. = 0.001) significantly impact job
application decisions. For organizational culture, the characteristics of organizational culture
(B = 0.284, Sig. = 0.000) and organizational policies, vision, and mission (B = 0.208,
Sig. = 0.001) positively influence job selection.

Moreover, the results reveal that motivational factors account for 45.30% of the
variance in job selection decisions (R? = 0.453), while work support factors exhibit the highest
influence, explaining 59.20% of the variance (R? = 0.592). Organizational culture has a
comparable impact, accounting for 55.60% of the variance (R? = 0.556). These findings
highlight that Generation Z values organizational reputation, workplace relationships, and
aliscnment between personal and organizational values. Organizations seeking to attract and
retain young talent in the long term should prioritize these factors to create a work

environment that meets the expectations and-motivations of the new workforce.
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