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ABSTRACT

The social phenomena upon “tattoo” on the body of Northern Thai Woman are currently
popular. Tattooing is not only concerned with cultural beliefs but mostly associated with arts,
fashions, and beauty on the body among girls and ladies. This study composed of three
objectives; (1) to examine the motivation and purpose of tattooing, (2) to understand identity
construction on tattooing, (3) to know attitudes and impacts on the women’s body with tattoo.
The concept of “identity” and “popular culture” will be used as the research conceptual
framework. The research methodology was conducted in the province of Chiang Mai and Phrae
by using in-depth interview and participant observation. Fifteen women with tattoo were freely
interviewed from 6 different groups; government official, (2) business owners, (3) permanent

workers, (4) temporary workers, (5) university students, (6) school students.

The findings revealed that the respondents’ motivations and purposes of tattooing are
concerned with the expression of painting figures, image, words meaning to public. Those figures
are cultural construction regarding social identity and values shown on the women’s skin.
The styles and designs of particular identity are varied by various social and cultural contexts.
The meanings of tattoos are associated with; love, modernity, beauty, memory, fashions, work

place, arts and charms. The purpose of tattooing is to show the equity between masculine and
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feminine, the symbol of friendship, group reputation, the modern trend of the Thai society and

freedom.

This research found that tattoo is a current issue of Thai society reflecting the modern
women’s identity to express the equality between male and female. Tattooing is gradually
transforming from the traditional belief to be more modern and fashionable trends of its
globalization. Tattoo has been changed from local to universal and becoming to be part of
business. Tattoo culture is not new but it is a traditional culture with more popular among girls

and ladies of all careers.
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