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ABSTRACT

This research study entitled of “The Study of Marketing Development of Christian Shop
in Chiang Rai Province” aims to study purchasing behaviour of Christian consumers on Christian
products and study marketing mixed factors that affects on their decision making on choosing
Christian products. The result of this study would guide marketing improvement for Christian
shop in Chiang Rai province. The samples used in this study were 400 Christian populations

residing in Chiang Rai province.

The findings revealed that major respondents were females at ages between 20 and 30
years old, with bachelor degree of educational level, and had income salary 5,000-15,000 baht.
The finding also revealed that most respondents purchased bible and related products and they
purchased mostly once a month at the price between 100-500 baht. They purchased products
during important days or seasons. Most of the purchases were for personal use and by their own
decision making. The researcher found that there was no indifferent in the marketing mixed
factors. However, each marketing mixed factor had different impact level on consumer decision

to purchase respectively; which were product, price, place and promotion.
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The researcher also found that Christian shop should highlight their decorations as well
as arrange products on shelves nicely. This was for the convenience reason. The promotion
should be considered seasonally and highlighted on important days. This guideline could be used
for the Christian shop as the numbers Christian shop were increased in responding to an increased
in number of Christian populations in Chiang Rai province. The growth rate for this type of

business was escalating high.
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