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ABSTRACT

This cross-sectional study examined whey protein consumption behavior,
purchase-decision factors, and! their association with demographic characteristics
among 185 sport science undergraduates (aged 18-24) at Lampang Sport College.
Data were collected via a-structured questionnaire with Likert-scale items and
analyzed using descriptive and inferential statistics. Most participants consumed
whey protein once daily, purchasing 2 kg servings-every two months at THB 500 -
1,000 per purchase; primarily for general health. Marketing promotion emerged as the
most influential factor, followed by price and product quality. Product-related factors
correlated positively with consumption frequency and quantity, whereas price
sensitivity and promotional emphasis correlated negatively (p <0 .0 5). Monthly
income and academicyear. significantly affected’ purchasing patterns (p <0.05).
Findings address ateap-in sports-nutrition and-anti-aging research, informing targeted
educational programs.and-marketing strategies tailored to sport science students.

This research thus forms a crucial basis for comprehending the behavior of
health-informed students, facilitating intellisent and safe supplement consumption,

ultimately leading to sustainable health and improved long-term quality of life.
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