¥al3aan13AUAIBaTE nsindulavesgnalunistedumayulnsiiesnuiguam

senuLeEuLNanasuyaUlIeaulall

vor g oG NINGviana

NANgAS UIMIgINUMIR (USYN35I1R)
¢ Y 4 LY

91315891U3n¥" HYILAIENI19158 AT.Lnvetiud Uiila

UNANED

N153381309 n1sandulavesgnarlunstedumayulnsiieshwavnmaenuies
Wuwnanwesuveylseaulal dngusvasdiiie (1) AnwvingAnssuvesduilnaniinasonis
andulagedumayulnsinednwigunindigauesiuwnaniesuyeulsesulal (2) Live
Anwinuafvesiusinaninasenisandulaeduiayulnsiiosnwiguainslignuioaniy
wnannesuyoulseeulad 1un1sfnw3deidausuna 1935n15798lwdsdrsaa Tngld
wuvgeunudueiesdislunisitusivniudeyasinnquiieg s uslaaduiiayulneniu

s ‘i’ & o Y | ¥ o a ¢ aa a v
wnannesuveUUseaulal 91U 400 AI9E19 LA WAATIEVAEals Aud Teuas

ARfY ANTYLULIINTEIN WAENNTOANBLLTINYAN

NanTITenudn deevnuvasuniudiulvgdumands engtoanimviewindu 25 U
nsAnwUsygns elddefoulloenimiawinnu 10,000 vn/beu wazodndniTau/

v = a

o/ & o ¥ ! s & ¢ 1 '
UnfAnw woAnssunislduaznisdedudayulnsiiuwnanvesuveulsooulad dlng

[
=1

HoAuAayulnInIg Kaidee.com arudlunisdendniusiayulnsiiosnwavam 1-2 A3
Rowien ANNAluNsTedumayulnsaIntemseeulal 1-3 Aswiawiou nsidenldayulng
) £ v ! < o o < ! s
W OTNWIAUNINAIEAWBY BEINITAVAINTNN8UT 159wl asln15dudaelunuwnmg/
anuusn1sanssagy susuulunsldayulng uauga waswanadlinuunmdiiousnw

Neatumssnykagldeunudagiuanummdunudagdualdaivas

(4)



NHANINUABUANNRFIUNUIT ANUATuNTTondndueiayulnsiiasnuwiguam

a ¥

ava A o <3 1 = ! v a & A o ¥
LLagﬂ’ﬁUgU@LN@Nﬂ’]iLﬂUﬂ’lﬁJ :umamamwmauiﬂums%aumagulvﬁLwaiﬂmqmmwma

pueINIULNanesuveUUsooulatsgslidsdAgnisadafiseau 0.01 uonanil iaunf

AIUANINS wagiiruafnungAnssuvesusiaainanenisindulalunisdedumayulng

Y

WesnwgunmmenueuLnanlesurveUUseaulall agrliled A

[

UNNEANSEAU 0.01

o

[
U a 1%

AedAey: Msindulade, Fudayulng, veudseeulat, nginssuduilna

(5)



Independent Study Title  Consumer Decision-Making in Purchasing Herbal

Products for Self-Care Through Online Shopping

Platforms
Author Harit Sapchanangkun
Degree Master of Business Administration (Business Administration)
Advisor Asst. Prof. Dej-anan Bungkilo, Ph. D.
ABSTRACT

This research aims to (1) study consumer behavior that affects customers'
decisions to purchase herbal products to maintain their health through online shopping
platforms, and (2) study consumer attitudes that affect customers' decisions to
purchase herbal products to maintain their health through online shopping platforms.
This is a quantitative research study using a survey research method. A questionnaire
was used as the data collection tool, gathering responses from 400 consumers of
herbal products through online shopping platforms. The collected data was analyzed
using statistics, including frequency, percentage, mean, standard deviation, and

multiple regression analysis.

The results found that most respondents were female, aged 25 years or
younger, with a bachelor's degree, a monthly income of 10,000 baht or less, and were
students. Regarding the behavior of using and purchasing herbal products through
online shopping platforms, most respondents purchased herbal products on
Kaidee.com. The frequency of purchasing herbal products to maintain health was 1-2
times per month, with 1-3 purchases per month from online channels. Respondents

chose herbal products to maintain their health primarily because they wanted their
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bodies to be healthy. When sick, they visited doctors or public health service centers.
They preferred using herbs in capsule form and cited high costs of modern medicine

as a reason for not consulting doctors or using modern medicine.

According to the hypotheses testing results indicated that the frequency of
purchasing herbal products to maintain health and actions taken when sick significantly
affected the decision to purchase herbal products to maintain health through online
shopping platforms at the 0.01 level. Knowledge and behavioral attitude of consumers
significantly affected the decision to purchase herbal products to maintain health

through online shopping platforms at the 0.01 level.

Keywords: Purchasing Decision-Making, Herbal Products, Online Shopping, Consumer

Behavior
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