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ABSTRACT

A study of social media perception factors affecting the decision to choose a
3-star hotel in Chiang Rai Province the objective of this study was to study the level
of perception of social media affecting decision-making in choosing a 3-star hotel in
Chiang Rai Province. and to study the social media perception factors affecting the
decision to choose a 3-star hotel in Chiang Rai Province. This study is a Quantitative
Research with the study population is the population who used to use a 3-star hotel
in Chiang Rai without knowing the exact population and define the sample group as

400 samples who used to use a 3-star hotel in Chiang Rai Province

From the study, it was found that most of the respondents were female,
aged 21-30 years, single status, having a bachelor's degree. Average monthly income
30,001 baht or more, occupations are civil servants and state enterprises. and
company employees and the frequency of staying at a 3-star hotel in Chiang Rai
within a period of 1 year, 1 time, respectively. and diversity the level of social media

awareness in terms of hotel information characteristics Social Media Awareness Level
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of Benefits and more information All of them had a significant effect on the decision

to choose a 3-star hotel in Chiang Rai with a significance level of 0.05.
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