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ABSTRACT

The objectives of this research are to investigate the influence of social media, word
of mouth, and marketing mix factors affecting fumiture purchase decisions. The sample of this
research are 390 samples, who is 18 years old age and above (both male and females) living
in Thailand. Questionnaires were used to collect research data. The data were analyzed by
descriptive statistics such as percentage values, mean values, and standard deviations. The

logistic regression statistic was used to test hypotheses.

The results of this research indicate that most of the respondents are female with
18-30 years old of age and graduated with a bachelor’s degree. Most of the respondents are
business owners. The reason buying new furniture was to decorate their accommodation. The
frequency of buying furniture was 1-2 time per year from local furniture stores. In addition, the
results of this research show that factors affecting the decision to buy movable furniture are

advice giving and price. Factors affecting the decision to buy knock down furniture is price.
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